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Hello West Allis Team,

We made some bold claims as a unified team 
back in ‘17. We (Savage) set the goal of changing 
the perceptions and misperceptions of what a 
lot of people thought West Allis was and would 
always be. We all worked hard. We set forth the 
plan. And, like we all knew it would, it’s working 
beyond even our expectations.

Now it’s time to share our quirky, somewhat weird, cool 
City with the rest of WI and beyond. To do so we will need 
a plan, a dedicated team and a campaign that breaks 
through all of the clutter that is out there.  

We have landscaped the market and feel timing is perfect.  
Let’s plan and build this year and launch in ‘25 as everyone 
will be ready to see something besides political ads and 
inventory is readily available next year.  

The attached proposal is to build out the strategy, 
campaign and plan for the next three years and the only 
way to get started. From there we will share a much more 
detailed presentation and get buy-in from council and 
share with the rest of the region.   

We are beyond excited to get the band back together.

Sincerely,  
  

Cory Savage + Team 
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Do Incredible Work, Always.
Every client and every project deserves our ab-
solute best strategy, creative, and execution. 
We don’t take shortcuts, and we never take the 
easy way out. We will strive to always do the 
right thing, do it well, and deliver our best.

Choose Positivity.
We choose to enjoy those around us, the work that 
we do, and who we do it for. We intentionally lean 
into optimism, dream big, and support one another.

Be Brave.
We stand up for what is right and for what 
we believe in. We’re not afraid to be hon-
est and transparent, and we always do what’s 
best for both our clients and our team.

Our Core Values
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CHAL-
LENGES

What we heard...
•  You’re ready to embark on the next phase of the comprehensive marketing 

plan in which we want to focus on regional tourism marketing.  

•  You’re looking for a 3 year plan that is supported by a comprehensive 
campaign to drive hotel stays and promote local business.

•  You want to re-engage with Savage, your original partner for the 
comprehensive City re-brand, to make all of this happen.

•  You would like to target 25-44 year olds with a message embracing the 
quirky, edgy, and welcoming vibe that West Allis exudes. 

•  You want to focus a large part of the campaign around hotel stays, 
business trips, local tourism, and staycations. 

•  You are looking for strategy, photography, media buying, and a digital 
platform conversion tool (working within City’s website capabilities).

We view this more        
   as 'the Opportunity'
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PHASE I
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DISCOVERY + 
RESEARCH What We’! Do:

Listen, Learn + Measure

– Research + Insights

– Interview Key Stakeholders

– Competitive Landscape + Market Analysis

– Create Campaign Goals + KPI's

Why this matters...
We Listen. We start listening to what you have experienced, what 
you have tried, what is important to you.

We Dig. We then begin to dig deeper based on what we have 
learned. We research everything we can to be effective in going 
after our established goals. 

We Measure. After we’ve spent our time in the trenches, we begin 
formulating who we need to target, what we need to say, and how 
we can reach them.
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CAM
PAIGN 

DEVELOP-
MENT

What We’! Do:

build the blue prints
– Plan, Ideate, Identify Audiences + Create a Campaign Book

– Build-out Launch Timeline + Budget

–  Create Plan/Outline How the Campaign Continues  
to Live + Grow Beyond Launch

Why this matters...
Everything Starts Here. The foundation has been built. We have 
an incredible brand, and businesses are flocking to West Allis (as 
predicted). For the most part, local tourism is working, and we are 
continuing to see it grow. Now it’s time to share what West Allis 
has become to those who are looking for something to do that isn’t 
like any other day trip.

Bring it to Life. There are always a lot of moving parts when it 
comes to building ad campaigns, but that’s truly the fun stuff. 
There will be a lot of content creation needed, but we’re always up 
for the task. This is where we will define where the campaign will 
live and how it will look across different channels (in both digital 
and traditional media).
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PHASE II
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Why this matters...
Relevancy.  We will create a micro-site and landing pages that can be 
regularly updated with key events, additional “things to do,” as well as 
possible tour days. It is essential that the site is more geared towards 
visitors and tourism and not just another page on the City’s site. It will 
play a key role in reporting and analyzing what is working.

Storytelling. The full campaign will need to live out on a digital platform 
that will feature stories, videos, photography, and why West Allis should 
be on your list of places to visit.  

Build Audiences. There will be an opportunity to build out audiences for 
ongoing marketing efforts and brand ambassadorship for years to come.  

-  Design an On-brand Site/Presence for Desktop +  
Mobile to be Integrated with City’s Website Partner

-  Create Engaging Content Clearly Communicating  
Our Quirky, Cool, Edgy City.

-  Include Calendar and Itineraries to Potential Visitors

What We’! Do:

create a spot for action

VISITOR 
FOCUSED 
W

EBSITE

WITHIN  THE
CITY’S CURRENT
PLATFORM
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Why this matters...
The Megaphone. We want to make this campaign shareable + 
memorable. Then, unleash it to the world. 

Versatility. There will be no shortage of ideas and videos that we will 
come up with for multiple platforms. We want to make sure that we 
create assets to share with the City’s marketing team. 

Consistency. All visuals and messaging must be consistent across paid 
and organic challenges. The plan is to create an asset library, along 
with guides on how to use the campaign content. 

–  Develop Theme, Plan + Style for Engaging Content  
that Clearly Communicates Our Quirky, Cool, Edgy City

–  Create a Content Plan + Calendar for the City to Continue  
to Utilize + Execute On 

What We’! Do:

show off the fun

SOCIAL 
STRAT + 
CONTENT 
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SCOPE 
 +BUDGET
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WEBSITE  PLAN + DESIGN 
Scope 

Strategy Development for Website to 
be Part of Current City Platform 

 •  Strategy Plan + Design

 •  Creative + Copy 
for Proposed Site 

*PHOTO + VIDEO 
  Estimates for Needed Photo + Video Needs 

Based on Campaign Concepts Can be 
Suppled with Final Concept Approval

SOCIAL CONTENT PLAN 
Scope 

Strategy Development for Social  
and/or Other Media Content. 

 •  Overall Strategy Plan

 •  Example Creative + Copy 
for Proposed Posts

 •  Proposed 90 Day Calendar

SCOPE

PHASE I
(NOW) (LATER)

PHASE II
PRE-CAMPAIGN DEVELOPMENT 
Scope 
•  Discovery + Interviews (to include 2-3 

businesses for Economic Development 
Campaign Direction)

•  Research + Landscape 

•  Present 1-2 campaign concepts which 
would include potential campaign angle + 
direction for Economic Development 

•  Development of Audience Profiles from 
both a consumer perspective as well as a 
business perspective

CAMPAIGN BOOK 
Scope 
•  Creation of Fully Developed Campaign Book 

Based on One Direction Presented in Pre-
Campaign Development 

• Includes following:

 -  Campaign Brand, Voice + Complete Blue 
Prints

 -  Video Concepts + Storyboards

 -  Concepts for Social

 -  Concepts for Events + Experiential + Swag

 -  Potential angle for Business / Economic 
Development Experiential + Swag 

Up to 120 hrs

Up to 160 hrs
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BUDGET

Late Payments 
 We know we’re going to love working together! 
But, we can’t afford to work for free. To keep things 
running as smoothly as possible, we’ll help keep you 
aware of payment dates following this timeline:

 •  45 days past invoice date: Reminder email  
will be sent.

 •  60 days past invoice date: 2.5% charge will  
be added to the invoice and reminder call  
will be made.

 •  90 days past invoice date: All work will be 
stopped until 100% of overdue payments  
are received.

Contract Termination 
 We know, we know—this won’t be necessary.  
But, we like to cover our bases, and in the event of 
extemporaneous, cataclysmic circumstances that  
may result in your wish to terminate this agreement, 
we ask for a 30-day written notice. We will use those 
30 days to deliver all completed and working files to 
you (the “Client”). 
 
In that 30-day time-frame, 100% of all outstanding 
invoice balances must be paid, in addition to 50% 
of the remaining contract balance before the Client 
receives final files. 

Additional Work Requests 
 The above payment plan is for the scope of this 
contract only. Of course, we love to keep a good  
thing going, so if you’ve got additional work you  
want us to tackle, let’s do it! We’ll bill it as either a 
separate, independent contract, or as an addendum 
to this proposal.

PAYMENT SCHEDULE
The payment plan below is a partnership agreement for 
marketing services over a four (4) month period. Any  
additional project requirements will be billed separately. 

 > Month 1 Invoice $12,000

 > Month 2 Invoice $12,000

 > Month 3 Invoice $12,000

 > Month 4 Invoice $12,000

Contract Duration: All work is to be completed within 30 days 
from the final invoice date. Any additional work completed after 
the 30-day grace period will be completed at an hourly rate and 
billed as an additional invoice.

BUDGET OVERVIEW PHASE I 
Discovery + Research   INCLUDED

Campaign Development  INCLUDED

Video Story Board Development INCLUDED

Social Media Strategy   INCLUDED

Total      $48,000
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MEET THE TEAM

CORY SAVAGE 
- The Head Honcho

MARK HUNGSBERG
- The Creative Overseer

SOPHIE CAVANAUGH
- The Storyteller

ERIN LAWRENCE
- The Digital Mastermind

TONY SPENCE
- The Swiss Army Knife

COLLIN JACOBI
– The Sherlock MARY CARROLL

- The Master Organizer

TRACY KOEPER
- The Artist

Savages
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ÿŇıČőƔ͌ƈ͓ĆČƈıĥőãƔČĆ͓ŇŚÿãƔıŚő̼̩͓ƔƀãƳČŇ͓
ČƹŽČőƈČƈ̩͓ČƔÿ̮͓¢¢aa�͓ŏãƺ͓ƈƜþŏıƔ͓ŽČƀıŚĆıÿ͓
ıőƳŚıÿČƈ͓ĤŚƀ͓ãŇŇ͓ČƹŽČőƈČƈ̮͓�ĆĆıƔıŚőãŇ͓
ƀČıŏþƜƀƈãþŇČ͓ĤČČƈ̩͓őŚƔ͓ÿŚƳČƀČĆ͓ƴıƔĬıő͓ƔĬČ͓
�ĥƀČČŏČőƔ̩͓ıőÿŇƜĆČ̨
́ �ŚŽƺƀıĥĬƔ̩͓ƔƀãĆČŏãƀń̩͓ãőĆ͓ŇČĥãŇ͓ĤČČƈ
́ iãƔČƀıãŇƈ͓̻�$͌ƈ̩͓$Í$͌ƈ̩͓ÞN�͓$ıƈńƈ̩͓

þıőĆČƀƈ̩͓ŽĬŚƔŚÿŚŽıČƈ̩͓ČƔÿ̮̼
́ ¢ŽČÿıãŇıǄČĆ͓ƈŚĤƔƴãƀČ͓̻ıőƔČƀőČƔ͓

ãŽŽŇıÿãƔıŚőƈ̩͓ĆČƈıĥő͓ãŽŽŇıÿãƔıŚőƈ͓
ŚƜƔƈıĆČ͓ƔĬŚƈČ͓ŇıƈƔČĆ͓ıő͓¢tA¯Î��*͓Ώ͓
I��$Î��*͓�ti��¯N�NaN¯Ô͓ƈČÿƔıŚő̼

́ �ŚŏŽƜƔČƀ͓ŚƜƔŽƜƔ͓ĤČČƈ͓̻ĆıĥıƔıǄıőĥ̩͓ĆƀƜŏ͓
ƈÿãőőıőĥ̩͓ǌŇŏ̩͓ŽƀŚĆƜÿƔıŚő̼

́ �ƀıőƔıőĥ͓ãőĆ͓ŽƀŚĆƜÿƔıŚő͓ÿŚƈƔƈ̩͓ŽƀŚŚĤƈ̩͓
ƀČŽƀŚĆƜÿƔıŚőƈ

́ �ĬŚƔŚĥƀãŽĬƺ͓ãőĆ͓ıŏãĥČ͓ŇıÿČőƈıőĥ͓

¢�A*B¶��$NkB͓��t�*�¯Ǫ͓̂¶őĆČƀ͓őŚ͓
ÿıƀÿƜŏƈƔãőÿČƈ͓ƈĬãŇŇ͓¢¢aa�͓þČ͓ŇıãþŇČ͓ƔŚ͓
�ŇıČőƔ͓Śƀ͓ãőƺ͓ŚƔĬČƀ͓ŽãƀƔƺ͓ĤŚƀ͓ıőÿıĆČőƔãŇ̩͓
ÿŚőƈČſƜČőƔıãŇ̩͓ƈŽČÿıãŇ͓Śƀ͓ŽƜőıƔıƳČ͓ĆãŏãĥČƈ͓
ãƀıƈıőĥ͓ŚƜƔ͓ŚĤ̩͓Śƀ͓ƀČŇãƔČĆ͓ƔŚ̩͓ĬČ͓�ĥƀČČŏČőƔ̮͓
¢¢aa�͌ƈ͓ŏãƹıŏƜŏ͓ŇıãþıŇıƔƺ͓ƜőĆČƀ͓ƔĬČ͓
�ĥƀČČŏČőƔ͓ƈĬãŇŇ͓őŚƔ͓ČƹÿČČĆ͓ƔĬČ͓
�ĥƀČČŏČőƔ͓�ƀıÿČ̮͓

�aN*k¯͓�*¢�tk¢N�NaN¯N*¢̨
�ŇŇ͓ƔČƹƔ͓ƴıŇŇ͓þČ͓ƈƜþŏıƔƔČĆ͓ıő͓ČŇČÿƔƀŚőıÿ͓
ĤŚƀŏãƔ͓þƺ͓ƴãƺ͓ŚĤ͓ČŏãıŇ͓Śƀ͓Śő͓Ćıƈń
�ŇıČőƔ͓ƴıŇŇ͓ƈƜþŏıƔ͓ãŇŇ͓ĤČČĆþãÿń͓þƺ͓ČŏãıŇ͓ƔŚ͓
ƔĬČ͓�ƀŚŁČÿƔ͓iãőãĥČƀ͓ĆČƈıĥőãƔČĆ͓þƺ͓¢¢aa�̮
¶ŽŚő͓ƔĬČ͓ƈıĥőıőĥ͓ŚĤ͓ƔĬČ͓�ĥƀČČŏČőƔ̩͓�ŇıČőƔ͓
ƴıŇŇ͓ĆČƈıĥőãƔČ͓őŚ͓ŏŚƀČ͓ƔĬãő͓ƔƴŚ͓̻ˠ̼͓Žƀıŏãƀƺ͓
ÿŚőƔãÿƔƈ͓ĤŚƀ͓¢¢aa�̴͓͓�ŇıČőƔ͓ıőƔČƀãÿƔıŚő͓

kt¯N�*¢̨͓¶őŇČƈƈ͓ƈŽČÿıǌČĆ͓ŚƔĬČƀƴıƈČ̩͓ãŇŇ͓
őŚƔıÿČƈ̩͓ĆČŏãőĆƈ͓Śƀ͓ŚƔĬČƀ͓ƴƀıƔıőĥƈ͓ıő͓ƔĬıƈ͓
�ĥƀČČŏČőƔ͓ŽƀŚƳıĆČĆ͓ƔŚ͓þČ͓ĥıƳČő͓Śƀ͓ŏãĆČ͓
Śƀ͓ƈČőƔ̩͓ƈĬãŇŇ͓þČ͓ãĥƀČČĆ͓ƔŚ͓ĬãƳČ͓þČČő͓ĤƜŇŇƺ͓
ĥıƳČő͓Śƀ͓ŏãĆČ͓Śƀ͓ƈČőƔ̩͓ƴĬČő͓ŏãĆČ͓ıő͓
ƴƀıƔıőĥ͓ãőĆ͓ŽČƀƈŚőãŇŇƺ͓ĆČŇıƳČƀČĆ͓Śƀ͓ƴĬČő͓
ĆČŽŚƈıƔČĆ͓ıő͓ƔĬČ͓¶őıƔČĆ͓¢ƔãƔČƈ͓ŏãıŇ̩͓ƴıƔĬ͓
ŽŚƈƔãĥČ͓ŽƀČŽãıĆ̩͓ãőĆ͓ãĆĆƀČƈƈČĆ͓ãƈ͓
ĤŚŇŇŚƴƈ̨͓

NĤ͓ƔŚ͓�ŇıČőƔ̨
�ıƔƺ͓ŚĤ͓ÎČƈƔ͓�ŇŇıƈ
ÎČƈƔ͓�ŇŇıƈ͓�ıƔƺ͓IãŇŇ
˥ˣˠˣ͓Î͓BƀČČőǌČŇĆ͓�ƳČőƜČ
ÎČƈƔ͓�ŇŇıƈ̩͓ÎN͓ˣˡˠ˟ˢ

NĤ͓ƔŚ͓¢¢aa�̨
�Śƀƺ͓¢ãƳãĥČ̩͓�ƀČƈıĆČőƔ
¢ãƳãĥČ͓¢ŚŇƜƔıŚőƈ̩͓aa�
ˠˡˡ͓k̮͓ÎãƔČƀ͓¢Ɣ̮̩͓¢ƜıƔČ͓ˠ˞˟
iıŇƴãƜńČČ̩͓ÎN͓ˣˡˠ˞ˠ͓

Nk$*�*k$*k¯͓�tk¯���¯t�̨͓¢¢aa�͓ƈĬãŇŇ͓
ŽČƀĤŚƀŏ͓ãŇŇ͓ƈČƀƳıÿČƈ͓ãőĆ͓ĆıƈÿĬãƀĥČ͓ãŇŇ͓
ŇıãþıŇıƔıČƈ͓ãƈ͓ãő͓ıőĆČŽČőĆČőƔ͓ÿŚőƔƀãÿƔŚƀ̮ ͓kŚ͓
ƀČŇãƔıŚőƈĬıŽ͓ŚĤ͓ČŏŽŇŚƺČƀ́ČŏŽŇŚƺČƀ̩ ͓
ŚƴőČƀ́ãĥČőƔ̩͓ŇČƈƈŚƀ́ŇČƈƈČČ̩͓ŽãƀƔőČƀƈĬıŽ͓Śƀ͓
ŁŚıőƔ͓ƳČőƔƜƀČ͓ıƈ͓ÿƀČãƔČĆ͓þƺ͓ƔĬıƈ͓�ĥƀČČŏČőƔ̮͓

¢�I*$¶a*¢̩͓tÍ*�¯Ni*̩͓�k$͓�¶¢I͓
Ît�_̨͓¢¢aa�͓ƀČƈČƀƳČƈ͓ƔĬČ͓ƀıĥĬƔ͓ƔŚ͓ãĆŁƜƈƔ͓
ƔĬČ͓ƈÿĬČĆƜŇČ͓ãőĆ͓Śƀ̴ÿĬãƀĥČ͓ãĆĆıƔıŚőãŇŇƺ͓ıő͓
ƔĬČ͓ČƳČőƔ͓ƔĬČ͓�ŇıČőƔ͓ĤãıŇƈ͓ƔŚ͓ŏČČƔ͓ƔĬČ͓
ãĥƀČČĆ́ƜŽŚő͓ĆČãĆŇıőČƈ͓ĤŚƀ͓ĆČŇıƳČƀƺ͓ŚĤ͓
ıőĤŚƀŏãƔıŚő̩͓ŏãƔČƀıãŇƈ̩͓ãŽŽƀŚƳãŇƈ̩͓
ŽãƺŏČőƔƈ̩͓ãőĆ͓ĤŚƀ͓ÿĬãőĥČƈ͓ãőĆ͓ãĆĆıƔıŚőƈ͓
ƔŚ͓ƔĬČ͓ƈČƀƳıÿČƈ͓ŚƜƔŇıőČĆ͓ıő͓ƔĬČ͓¢ÿŚŽČ͓ŚĤ͓
�ƀŚŁČÿƔ̮



��*$N ̨͓̄¢¢aa�͓ƀČƈČƀƳČƈ͓ƔĬČ͓ƀıĥĬƔ͓ƔŚ͓
ıőÿŇƜĆČ͓ƔĬČ͓ÿŚőƔƀãÿƔČĆ͓ƴŚƀń͓ÿŚŏŽŇČƔČĆ͓ĤŚƀ͓
�ŇıČőƔ͓ıő͓¢¢aa�͓ŽƀŚŏŚƔıŚőãŇ͓ãÿƔıƳıƔıČƈ͓ƈƜÿĬ͓
ãƈ͓ƈƜþŏıƔƔıőĥ͓ƔŚ͓ĆČƈıĥő͓ÿŚŏŽČƔıƔıŚőƈ̮͓¯Ĭıƈ͓
ıőÿŇƜĆČƈ͓ƴČþ̩͓ŽƀıőƔ̩͓ãőĆ͓ŏƜŇƔıŏČĆıã͓
ŽƀŚŁČÿƔƈ͓ĆČƈıĥőČĆ͓þƺ͓¢¢aa�̩͓ãƈ͓ƴČŇŇ͓ãƈ͓
ŽƀŚŁČÿƔ͓ƈŽČÿıǌÿ͓ƔČÿĬőŚŇŚĥıČƈ͓ãőĆ͓
ãŽŽŇıÿãƔıŚőƈ͓ƜƔıŇıǄČĆ͓ãőĆ̴Śƀ͓ĆČƈıĥőČĆ͓ĤŚƀ͓
ŏƺ͓ÿŇıČőƔ̮͓

¯�Ó*¢͓�k$͓A**¢̨͓�ŇıČőƔ͓ƈĬãŇŇ͓þČ͓
ƀČƈŽŚőƈıþŇČ͓ĤŚƀ͓ãŇŇ͓ƈãŇČƈ͓ãőĆ̴Śƀ͓ƜƈČ͓ƔãƹČƈ͓
ãőĆ͓ãŇŇ͓ĤČČƈ̮͓

¯N¯a*͓¯t͓i�¯*�N�a¢͓Ώ͓N$*�¢̨͓�ƀıŚƀ͓ƔŚ͓ƔĬČ͓
ÿŚŏŽŇČƔıŚő͓ŚĤ͓ƔĬČ͓ÎŚƀń͓ãőĆ͓¢¢aa�͓͌ƀČÿČıŽƔ͓
ŚĤ͓ĤƜŇŇ͓ãőĆ͓ǌőãŇ͓ŽãƺŏČőƔ̩͓ãŇŇ͓ƀıĥĬƔ̩͓ƔıƔŇČ͓ãőĆ͓
ıőƔČƀČƈƔ͓ıő͓ãőĆ͓ƔŚ͓ãŇŇ͓ƔãőĥıþŇČ͓ãőĆ͓ıőƔãőĥıþŇČ͓
ÎŚƀń͓ãőĆ͓ÎŚƀń͓ŽƀŚĆƜÿƔƈ̩͓ãőĆ͓ãŇŇ͓ƀıĥĬƔ̩͓ƔıƔŇČ͓
ãőĆ͓ıőƔČƀČƈƔ͓ıő͓ãőĆ͓ƔŚ͓ÿŚŽƺƀıĥĬƔƈ̩͓ƔƀãĆČ͓
ƈČÿƀČƔƈ̩͓ƔƀãĆČŏãƀńƈ͓ãőĆ͓ŚƔĬČƀ͓ıőƔČŇŇČÿƔƜãŇ͓
ŽƀŚŽČƀƔƺ͓ĆČƀıƳČĆ͓ĤƀŚŏ͓ƈƜÿĬ͓ÎŚƀń͓ãőĆ͓
ÎŚƀń͓ŽƀŚĆƜÿƔƈ̩͓ƈĬãŇŇ͓ƀČŏãıő͓ƔĬČ͓ƈŚŇČ͓ãőĆ͓
ČƹÿŇƜƈıƳČ͓ŽƀŚŽČƀƔƺ͓ŚĤ͓¢¢aa�̮͓¶ŽŚő͓ƀČÿČıŽƔ͓
ŚĤ͓ǌőãŇ͓ŽãƺŏČőƔ̩͓¢¢aa�͓ƈĬãŇŇ͓ÿŚőƳČƺ͓ƔŚ͓
�ŇıČőƔ͓ãŇŇ͓ŚĤ
ıƔƈ͓ƀıĥĬƔ̩͓ƔıƔŇČ͓ãőĆ͓ıőƔČƀČƈƔ͓ıő͓ãőĆ͓ƔŚ͓ƔĬČ͓ǌőãŇ͓
ÎŚƀń͓ƔŚ͓ƔĬČ͓ČƹƔČőƔ͓ŚĤ͓¢¢aa�͓͌ƔıƔŇČ̮͓
kŚƔƴıƔĬƈƔãőĆıőĥ͓¢¢aa�͓͌ÿŚőƳČƺãőÿČ͓ŚĤ͓ƔĬČ͓
ÿŚŽƺƀıĥĬƔƈ͓ƔŚ͓ƔĬČ͓ÎŚƀń̩͓ãŇŇ͓ÿŚőÿČŽƔƈ͓ãőĆ͓
ıĆČãƈ͓ƜƔıŇıǄČĆ͓ıő͓ƔĬČ͓ÿƀČãƔıŚő͓ŚĤ͓ƔĬČ͓ÎŚƀń͓
ƈĬãŇŇ͓ƀČŏãıő͓ƔĬČ͓ŽƀŚŽČƀƔƺ͓ŚĤ͓¢¢aa�̩͓ãőĆ͓
�ŇıČőƔ͌ƈ͓ŚƴőČƀƈĬıŽ͓ŚĤ͓ƔĬČ͓ÎŚƀń͓ãőĆ͓ƀČŇãƔČĆ͓
ŏãƔČƀıãŇƈ͓ƴıŇŇ͓őŚƔ͓ŽƀČƳČőƔ͓¢¢aa�͓ĤƀŚŏ͓
ãŽŽŇƺıőĥ͓ƔĬČ͓ƈãŏČ͓Śƀ͓ƈıŏıŇãƀ͓ÿŚőÿČŽƔƈ͓
ƀČǍČÿƔČĆ͓ıő͓ƔĬČ͓¢ÿŚŽČ͓ŚĤ͓�ƀŚŁČÿƔ͓ƔŚ͓ŚƔĬČƀ͓
ŽƀŚŁČÿƔƈ͓ƜőĆČƀƔãńČő͓þƺ͓¢¢aa�̮͓�ŇŇ͓

ŏãƔČƀıãŇƈ͓ƈƜþŏıƔƔČĆ͓ƔŚ͓ãőĆ͓ƀČŁČÿƔČĆ͓þƺ͓
�ŇıČőƔ͓ƴıŇŇ͓ƀČŏãıő͓ƔĬČ͓ŽƀŚŽČƀƔƺ͓ŚĤ͓¢¢aa�͓
ƀČĥãƀĆŇČƈƈ͓ŚĤ͓ƴĬČƔĬČƀ͓ƔĬČ͓ŽĬƺƈıÿãŇ͓
ČŏþŚĆıŏČőƔ͓ŚĤ͓ƔĬČ͓ÿƀČãƔıƳČ͓ƴŚƀń͓ıƈ͓ıő͓
�ŇıČőƔ͌ƈ͓ŽŚƈƈČƈƈıŚő͓ıő͓ƔĬČ͓ĤŚƀŏ͓ŚĤ͓
ŏČŏŚƀãőĆã̩͓ÿŚŽƺ̩͓ãƀƔıƈƔƈ̩͓ƀČőĆČƀıőĥƈ̩͓ãƀƔ͓
ƴŚƀń͓ŽŇãƔČƈ̩͓ƀČÿŚƀĆıőĥƈ̩͓ǌŇŏƈ̩͓ƔãŽČƈ̩͓
ÿŚŏŽƜƔČƀ͓Ćıƈÿƈ̩͓ČƔÿ̮͓

¯IN�$͓���¯Ô͓�tk¯���¯¢̨͓¢¢aa�͓ŏãƺ͓
ÿŚőƔƀãÿƔ͓ƴıƔĬ͓ŚƔĬČƀ͓ıőĆıƳıĆƜãŇƈ͓Śƀ͓
ÿŚŏŽãőıČƈ͓ãÿƔıőĥ͓Śő͓þČĬãŇĤ͓ŚĤ͓ƔĬČ͓�ŇıČőƔ͓ƔŚ͓
ŽƀŚƳıĆČ͓ãĆĆıƔıŚőãŇ͓ƈČƀƳıÿČƈ͓ƈƜÿĬ͓ãƈ͓ƴƀıƔıőĥ̩͓͓
ŽĬŚƔŚĥƀãŽĬƺ̩͓ĆãƔãþãƈČ͓ĆČƈıĥő̩͓ƈÿƀıŽƔıőĥ̩͓
ıŇŇƜƈƔƀãƔıŚő̩͓ŽƀıőƔıőĥ̩͓ãőĆ͓ĤãþƀıÿãƔıŚő̮͓¯ĬČ͓
�ŇıČőƔ͓ãĥƀČČƈ͓ƔŚ͓þČ͓þŚƜőĆ͓þƺ͓ãőƺ͓ƔČƀŏƈ͓
ãőĆ͓ÿŚőĆıƔıŚőƈ̩͓ıőÿŇƜĆıőĥ͓ƀČſƜıƀČĆ͓ÿƀČĆıƔƈ͓
ãőĆ͓ƜƈãĥČ͓ƀıĥĬƔƈ̩͓ƴıƔĬ͓ƀČƈŽČÿƔ͓ƔŚ͓
ƀČŽƀŚĆƜÿƔıŚő͓ŚĤ͓ƔĬČ͓ŏãƔČƀıãŇƈ͓ƔĬãƔ͓ŏãƺ͓þČ͓
ıŏŽŚƈČĆ͓Śő͓¢¢aa�͓þƺ͓ƔĬŚƈČ͓ƔĬıƀĆ͓ŽãƀƔıČƈ̮͓

Nk$*ikNAN��¯Ntk̨͓�ŇıČőƔ͓ƈĬãŇŇ͓ıőĆČŏőıĤƺ̩͓
ĆČĤČőĆ͓ãőĆ͓ĬŚŇĆ͓¢¢aa�͓ĬãƀŏŇČƈƈ͓ĤƀŚŏ͓ãőƺ͓
ãőĆ͓ãŇŇ͓ŇŚƈČƈ̩͓ÿŚƈƔƈ̩͓ĆãŏãĥČƈ̩͓ãőĆ͓
ČƹŽČőƈČƈ͓̻ıőÿŇƜĆıőĥ͓ƀČıŏþƜƀƈČŏČőƔ͓ĤŚƀ͓
¢¢aa�͓͌ƀČãƈŚőãþŇČ͓ãƔƔŚƀőČƺƈ͓ĤČČƈ͓ıőÿƜƀƀČĆ̼̩͓
ãƀıƈıőĥ͓ŚƜƔ͓ŚĤ͓ãőƺ͓ÿŇãıŏƈ̩͓ĆČŏãőĆƈ̩͓ƈƜıƔƈ̩͓
ãÿƔıŚőƈ͓ãőĆ͓ŽƀŚÿČČĆıőĥƈ͓þƀŚƜĥĬƔ͓ãĥãıőƈƔ͓
¢¢aa�͓ãƀıƈıőĥ͓ŚƜƔ͓ŚĤ͓ƔĬČ͓ƜƈČ͓ŚĤ͓ƔĬČ͓ÎŚƀń͓Śƀ͓
ãőƺ͓ŚĤ͓ƔĬČ͓ŏãƔČƀıãŇƈ͓ŽƀČŽãƀČĆ͓þƺ͓¢¢aa�͓
ŽƜƀƈƜãőƔ͓ƔŚ͓ƔĬıƈ͓�ĥƀČČŏČőƔ̮͓

���N¯��¯Ntk̨͓�őƺ͓ĆıƈŽƜƔČ͓ãƀıƈıőĥ͓ƜőĆČƀ̩ ͓Śƀ͓
ıő͓ãőƺ͓ƴãƺ͓ƀČŇãƔČĆ͓ƔŚ̩͓ƔĬıƈ͓ÿŚőƔƀãÿƔ͓ƈĬãŇŇ͓þČ͓
ƈƜþŏıƔƔČĆ͓ƔŚ͓þıőĆıőĥ͓ãƀþıƔƀãƔıŚő͓ıő͓
iıŇƴãƜńČČ̩͓ÎN̩͓ƔŚ͓þČ͓ĥŚƳČƀőČĆ͓þƺ͓ãőĆ͓
ÿŚőĆƜÿƔČĆ͓ıő͓ãÿÿŚƀĆãőÿČ͓ƴıƔĬ͓ƔĬČ͓ƀƜŇČƈ͓
ãőĆ͓ƀČĥƜŇãƔıŚőƈ͓ŚĤ͓ƔĬČ͓�ŏČƀıÿãő͓�ƀþıƔƀãƔıŚő͓
�ƈƈŚÿıãƔıŚő̮͓¯ĬČ͓ÿŚƈƔ͓ŚĤ͓ãőƺ͓ƈƜÿĬ͓
ŽƀŚÿČČĆıőĥƈ͓ƈĬãŇŇ͓þČ͓ĆıƳıĆČĆ͓ČƳČőŇƺ͓
þČƔƴČČő͓�ŇıČőƔ͓ãőĆ͓¢¢aa�̮͓

�tk¯�taaNkB͓a�Į͓̂¯ĬČ͓ƳãŇıĆıƔƺ̩͓
ıőƔČƀŽƀČƔãƔıŚő͓ãőĆ͓ŽČƀĤŚƀŏãőÿČ͓ŚĤ͓ƔĬıƈ͓
ÿŚőƔƀãÿƔ͓ƈĬãŇŇ͓þČ͓ÿŚőƔƀŚŇŇČĆ͓þƺ͓ãőĆ͓
ıőƔČƀŽƀČƔČĆ͓ƜőĆČƀ͓ƔĬČ͓Ňãƴƈ͓ŚĤ͓ƔĬČ͓¢ƔãƔČ͓ŚĤ͓
ÎıƈÿŚőƈıő̮͓

$N¢��NaN¯Ô̴͓͓�$�͓�ti��¯N�NaN¯Ǫ͓̂
ÎČþƈıƔČƈ͓ãőĆ̴Śƀ͓ÿŚĆČ͓ãƀČ͓őŚƔ͓ĥƜãƀãőƔČČĆ͓
�$�͓Śƀ͓$ıƈãþıŇıƔƺ͓ÿŚŏŽãƔıþŇČ͓ƜőŇČƈƈ͓
ŚƔĬČƀƴıƈČ͓ƈƔãƔČĆ͓ıő͓ƔĬČ͓¢�t�*͓ŚĤ͓ÎŚƀń̮͓
¢¢aa�͓ıƈ͓őŚƔ͓ƀČƈŽŚőƈıþŇČ͓Śƀ͓ŇıãþŇČ͓ĤŚƀ͓ãőƺ͓
ıƈƈƜČƈ͓ãƀıƈıőĥ͓ĤƀŚŏ͓ıőÿŚŏŽãƔıþıŇıƔƺ͓ƴıƔĬ͓ƔČƹƔ͓
ƀČãĆČƀƈ̩͓ƔƀãőƈŇãƔŚƀƈ̩͓Śƀ͓ŚƔĬČƀ͓ĆıƈãþıŇıƔƺ͓
ãƈƈıƈƔãőÿČ͓ĆČƳıÿČƈ̮͓



*k¯N�*͓�tk¯��� ̨͓̄¯Ĭıƈ͓�ĥƀČČŏČőƔ͓
ÿŚőƔãıőƈ͓ƔĬČ͓ČőƔıƀČ͓ãĥƀČČŏČőƔ͓þČƔƴČČő͓
¢¢aa�͓ãőĆ͓�ŇıČőƔ̮͓kŚ͓ƀČŽƀČƈČőƔãƔıŚőƈ̩͓
ãƈƈƜƀãőÿČƈ̩͓ŽƀŚŏıƈČƈ̩͓ĥƜãƀãőƔČČƈ͓Śƀ͓
ƴãƀƀãőƔıČƈ͓ƴČƀČ͓ŏãĆČ͓Śƀ͓ƀČŇıČĆ͓ƜŽŚő͓þƺ͓
ČıƔĬČƀ͓ŽãƀƔƺ͓ŚƔĬČƀ͓ƔĬãő͓ƔĬŚƈČ͓ČƹŽƀČƈƈŇƺ͓ƈČƔ͓
ĤŚƀƔĬ͓ıő͓ƴƀıƔıőĥ͓ıő͓ƔĬıƈ͓�ĥƀČČŏČőƔ̮͓

*kAt��*i*k ̨͓̄�ŇıČőƔ͓ƈĬãŇŇ͓Žãƺ͓ãŇŇ͓ŚĤ͓
¢¢aa�͌ƈ͓ÿŚƈƔƈ͓ãőĆ͓ĤČČƈ̩͓ıőÿŇƜĆıőĥ͓
ƀČãƈŚőãþŇČ͓ãƔƔŚƀőČƺƈ͓͌ĤČČƈ̩͓ıőÿƜƀƀČĆ͓þƺ͓
¢¢aa�͓ƔŚ͓ČőĤŚƀÿČ͓ƔĬıƈ͓�ĥƀČČŏČőƔ̮͓

¢*Í*���NaN¯Ǫ͓̂�őƺ͓ŽƀŚƳıƈıŚő͓ŚĤ͓ƔĬıƈ͓
�ĥƀČČŏČőƔ͓ŽƀŚĬıþıƔČĆ͓Śƀ͓ƜőČőĤŚƀÿČãþŇČ͓
ƜőĆČƀ͓ãŽŽŇıÿãþŇČ͓Ňãƴ͓ƈĬãŇŇ͓þČ͓ıőČǉČÿƔıƳČ͓
ŚőŇƺ͓ƔŚ͓ƔĬČ͓ČƹƔČőƔ͓ãőĆ͓ƴıƔĬŚƜƔ͓ıőƳãŇıĆãƔıőĥ͓
ƔĬČ͓ƀČŏãıőıőĥ͓ŽƀŚƳıƈıŚőƈ͓ŚĤ͓ƔĬıƈ͓�ĥƀČČŏČőƔ͓

Î����k¯Ǫ͓̂¢¢aa�͓ƈĬãŇŇ͓Žãƈƈ͓ƔĬƀŚƜĥĬ͓ãŇŇ͓
ŏãőƜĤãÿƔƜƀČƀƈ͓͌ƴãƀƀãőƔıČƈ͓ƔŚ͓�ŇıČőƔ̮͓¢¢aa�͓
ƴıŇŇ͓ŽƀŚƳıĆČ͓ƀČãƈŚőãþŇČ͓ãƈƈıƈƔãőÿČ͓ƔŚ͓�ŇıČőƔ͓
ıő͓ÿŚŚƀĆıőãƔıőĥ͓ƔĬČ͓ƀČŽãıƀ͓Śƀ͓ƀČŽŇãÿČŏČőƔ͓ŚĤ͓
ƔĬČ͓ŽƀŚĆƜÿƔ͓þƺ͓ƔĬČ͓ŏãőƜĤãÿƔƜƀČƀ̮ ͓¯IN¢͓
Î����k¯Ô͓N¢͓*Ó�a¶¢NÍ*̩͓�k$͓*Ó�*�¯͓
�¢͓*Ó��*¢¢aÔ͓¢*¯͓t¶¯͓Nk͓¯IN¢͓
�B�**i*k ̩͓̄¢¢aa�͓i�_*¢͓kt͓t¯I*�͓
Î����k¯N*¢͓tA͓�kÔ͓_Nk$̩͓*Ó��*¢¢͓t�͓
Ni�aN*$̩͓�k$͓$N¢�a�Ni¢͓�aa͓t¯I*�͓
Î����k¯N*¢̩͓Nk�a¶$NkB͓�kÔ͓Ni�aN*$͓
Î����k¯Ô͓tA͓i*��I�k¯��NaN¯Ô͓t�͓
AN¯k*¢¢͓At�͓�͓���¯N�¶a��͓�¶��t¢*̮͓
kt͓Î�NÍ*�̩͓�ā *��¯Ntk̩͓�$$N¯Ntk͓t�͓
it$NAN��¯Ntk͓tA͓¯I*͓At�*BtNkB͓
�tk$N¯Ntk¢͓¢I�aa͓�*͓Í�aN$̩͓¶ka*¢¢͓
i�$*͓Nk͓Î�N¯NkB͓�k$͓¢NBk*$͓�Ô͓¢¢aa�̮͓

At��*͓i�]*¶�*̨͓¢¢aa�͓ƈĬãŇŇ͓őŚƔ͓þČ͓
ŇıãþŇČ͓ĤŚƀ͓ãőƺ͓ŇŚƈƈ̩͓ĆãŏãĥČ̩͓ĆČŇãƺƈ̩͓
ÿĬãőĥČƈ͓ıő͓ƈĬıŽŏČőƔ͓ƈÿĬČĆƜŇČƈ͓Śƀ͓ĤãıŇƜƀČ͓
ƔŚ͓ĆČŇıƳČƀ͓ÿãƜƈČĆ͓þƺ͓ãőƺ͓ČƳČőƔ͓þČƺŚőĆ͓ıƔƈ͓
ÿŚőƔƀŚŇ̩͓ıőÿŇƜĆıőĥ̩͓ƴıƔĬŚƜƔ͓ŇıŏıƔãƔıŚő̩͓
ãÿÿıĆČőƔ̩͓ǌƀČ̩͓ãÿƔƜãŇ͓Śƀ͓ƔĬƀČãƔČőČĆ͓ƈƔƀıńČ͓Śƀ͓
ƀıŚƔ̩͓ČƹŽŇŚƈıŚő̩͓ŏČÿĬãőıÿãŇ͓þƀČãńĆŚƴő͓
̻ıőÿŇƜĆıőĥ͓ƔČÿĬőŚŇŚĥıÿãŇ͓Śƀ͓ıőĤŚƀŏãƔıŚő͓
ƈƺƈƔČŏƈ̼̩͓ŽŇãőƔ͓ƈĬƜƔĆŚƴő̩͓ƜőãƳãıŇãþıŇıƔƺ͓ŚĤ͓
Śƀ͓ıőƔČƀĤČƀČőÿČ͓ƴıƔĬ͓őČÿČƈƈãƀƺ͓
ƔƀãőƈŽŚƀƔãƔıŚő̩͓ãőƺ͓ƀãƴ͓ŏãƔČƀıãŇ͓Śƀ͓ŽŚƴČƀ͓
ƈĬŚƀƔãĥČ̩͓ÿŚŏŽŇıãőÿČ͓ƴıƔĬ͓ãőƺ͓Ňãƴ̩͓
ƀČĥƜŇãƔıŚő͓Śƀ͓ŚƀĆČƀ̩ ͓ãÿƔƈ͓ŚĤ͓BŚĆ͓Śƀ͓ŽƜþŇıÿ͓
ČőČŏƺ̩͓ŽƀıŚƀ͓ŚƀĆČƀƈ͓ĤƀŚŏ͓ŚƔĬČƀƈ̩͓Śƀ͓
ŇıŏıƔãƔıŚőƈ͓Śő͓¢¢aa�͓Śƀ͓ıƔƈ͓ƈƜŽŽŇıČƀƈ͓͌
ŽƀŚĆƜÿƔƈ͓Śƀ͓ŏãƀńČƔıőĥ͓ãÿƔıƳıƔıČƈ̮


